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Preamble 

The iaedp Foundation acknowledges the critical role that for-profit organizations (referred to as 
Corporate Sponsors) can play in supporting the financial health of our organization. This support enables 
us to achieve our mission of providing leadership in eating disorders research, education, treatment, and 
prevention. Contributions from corporate sponsors help fund our annual educational symposium, 
provide unrestricted scholarships to students, professionals, and experts by experience, and support 
future initiatives to advance global access to knowledge, research, treatment, and prevention of eating 
disorders. Corporate sponsors benefit from increased visibility and recognition among iaedp Foundation 
members.  

Policy 

The iaedp Foundation may establish business relationships with corporate sponsors when such 
partnerships align with and advance the organization’s mission. This policy also encompasses 
sponsorship of the annual symposium. Charitable contributions, such as named scholarships with 
restrictions on the use of corporate funds, are not covered under this policy. 

Funding Parameters 

The iaedp Foundation will only accept unrestricted corporate funds, ensuring the organization retains 
complete control over their use. Corporate support funds will not be accepted for lobbying purposes. 
Additionally, no more than 35% of the iaedp Foundation's total annual revenue may come from 
sponsorships from a single industry. The iaedp Foundation is committed to complete transparency and 
will disclose all corporate support. 

Nature of the iaedp Foundation - Corporate Sponsor Relationship 

Acceptance of corporate funding by the iaedp Foundation does not imply endorsement of any company, 
product, or service. To minimize the risk of misinterpretation by the public or iaedp Foundation 
members, Corporate Sponsors are prohibited from using the iaedp Foundation logo or branding. When 
appropriate, the iaedp Foundation reserves the right to create specific, time-limited logos or branding to 
represent the partnership (e.g., developing an annual symposium logo for sponsor use). 

Limits on Corporate Sponsorship 
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The iaedp Foundation will only accept corporate support from industries that align with its mission, 
vision, and values. Industries and businesses excluded from sponsorship include those involved in: 

• Manufacturing, selling, or promoting weight-loss medications or devices 
• Producing or selling dietary supplements marketed for weight loss or muscle-building 
• Operating weight-loss centers, except those that prioritize treatment for disordered eating 

behaviors 
• Engaging in irresponsible or unethical weight-loss or muscle-building schemes 
• Companies accused of or implicated in unethical or misleading research, marketing, or 

continuing education practices. This includes but is not limited to organizations facing pending 
or adjudicated class-action lawsuits or charges of illegal conduct by government entities. 

• The tobacco industry (or subsidiaries of tobacco companies) 
• Firearms manufacturing or sales 
• Pseudoscientific or unethical research, development, or marketing activities. 

Process for Initiating, Reviewing, and Accepting Corporate Sponsorships 

1) Corporate sponsorships represent a business relationship between the iaedp Foundation and other 
organizations. The following procedures will be used to evaluate both externally and internally 
proposed sponsorships: 

2) The iaedp Foundation Chief Staff Executive will review and assess all potential corporate 
sponsorships to ensure compliance with this policy and alignment with the iaedp Foundation’s 
mission. The review process will include: 
a) Evaluating the alignment of the corporation’s practices, policies, and products (e.g., marketing 

and advertising practices) with the iaedp Foundation policies and mission.  
b) Assessing the potential impact of sponsorship on the eating disorders community and the 

public.  
c) Consider whether the corporate sponsor’s image will enhance or detract from the iaedp 

Foundation's reputation. 
d) Conducting a cost-benefit analysis to determine the impact of collaborating with the potential 

sponsor.  
e) Identifying any personal, financial, or professional gains for the iaedp Foundation Board, support 

team, members, or volunteers that may create a conflict of interest.  
f) Referring any concerns or issues requiring further consideration to the iaedp Foundation 

President and Ethics Committee for review. 
3) The iaedp Foundation Chief Staff Executive will assess and determine the appropriateness of 

potential sponsorships under $30,000. For sponsorships of $30,000 or more, the iaedp Foundation 
support team will prepare a summary and recommendation for the iaedp Foundation Board 
President to review. If the sponsorship is approved by the Board President, the iaedp Foundation 
support team will finalize the business contract, including any specific terms related to using iaedp 
Foundation logos and branding. 

4) The iaedp Foundation Chief Staff Executive will regularly update the iaedp Foundation Board of 
Directors regarding accepted sponsorships. 


